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Select Varieties of Pecans.
if you are thinking of setting out
some  pecan this the
following from The Nut Grower con-
about varieties

trees season,

tains ~ome information
that may be of interest to you.

At all meetings of The N:lti(_)lnall
Nut-Growers’ Association discussions
of varieties have been a regular and
interesting feature -of the program.
At St. Louis the work took a practi-
¢al turn in summing up and tabulat-
ing the opinions of members who wer.o
present, and the purpose of this arti-
c¢le is to give a concise review of that
feature of the Convention’s work.

Following the general discussion of
varieties. which is reported in full in
the Proceedings of the Convention, the
mmehers were furnished slips and re-
quested to write down, in order of
their preference, the names of five or
<six varieties most favorably regarded
by the person taking part in the plan.

Nearly all the prominent and ex-
perienced growers who were present
made out and turned into the secre-
tary. a list of their selection of vari.o-
ties best adapted to general use in
their respective localities, which by
~ the way covered all the Gulf Coast
territory and Texas. In summing up
the reports thus obtained, it was found
that eighteen varieties- were listed,
and the most notable feature of the
tabulation was that the Stuart was
embraced in every list submitted.
The next prominent feature was the
fact that no one reported in favor of
the Rome or any of its Synonymns.

An analysis of these returns can
hardly fail to carry a strong convie-
tion that the varieties mentioned by
half. or over half of those reporting,
are, in the light of our presept knowl-
edge, the most desirable for gcmer.‘.\l
planting. Only four nuts reachied this
distinetion. viz..  Stuart, Van Deman,
Frotschég and Schley, in the order
named. except that the last two had
the same percentage.

The next class, having the favor
of 25 per cent and over of all the
reports., also embraced four varieties,
in the order named: Pabst, Georgia,
Curtis and Russell, the last two as in
the previous case, having the same
percentage. .

The remaining ten‘ varieties drop
into two classes, with about the same
percentage in each. The third class
also of four varieties had over ten per
cent of the reports and alphabetical-
Iy arranged are Alley, Gregg, Halbert
and Monevmaker. The fourth class
had less than -10 per cent, but em-

braced some of the finest known nuts,
but ones which are largely of recent
introduction and not yet
known, or
of origin. They were six in number:
Atlanta, Mangum, Risien, Senator,
. Stevens and Success.,  Subsequent re-
ports of this kind will doubtless give

different results as new varieties come !

to light and the older ones are rested
to a greater extent: but those men-
tioned in the first group can =afely be
regarded as finely established and sure
to hold a most prominent place 1 the
industry. even though other varieties
fully as good are originated in the
foture. Sueh a test as this, while not

absolute, shows the trend
opimion. >
e
Pineapple Culture..
The following won a prize from the
Southern Ruralist in a late
tion for thg best  articles

competi-
on fruit
growing.

By J. A. Ankeney.

of reliable

The East Coast of Florida, and par-
ticulariy® the Indian River and Lake
Worth sections, have to sone extent
become famwous for the qmnality and
quantity of pineapples they produce.
Cuba and the Bahama Islands shipl
year after yvear hundreds of steamer
loads of this fruit to our.northern
weorkets, and of late years it has been |
fearel that these countries would Sl'-'
riovsly . interfere “with our - product,
but the Indian River pineapple still|
holds its reputation for the largest,
sweetest, and most marketable fruit!

of its kind. The growers of {his
country have learned the scientifie
way to care for their fruit and they
leagl in up-to-date methods of culture.
Fertilizing has been studied from a
scientific standpoint and the results
have heen proven in the fruit, far su-
perior in ecarrying qualities and fla-
vor to that of our island neighbors.
The pineapple plant grows some-
what like a century plant, but its
leaves are more similar to the leaves
of an orchid. To the uninitiated it
may be well to state that a pineapple
does not grow on a pine tree, as some
of our tourists are surprised to dis-
cover. The apple itself is first shown
by a ecrimson ‘blush on the “heart”
leaves of the old plant and in a few
weeks a well-shaped, tiny pink pine-
apple appears. This grows upward on
a stalk from four to eight inches long,
changing its pink color for one of
ereen. When the fruit is fully ma-
tured and ready to pick for shipping,
it is of a deep wine color and from
that it will soon ripen to the yellow,
as commonly seen. The old plant
dies and new ones called suckers de-
velop at its base. These suckers have
the root power of the old plant and
grow very rapidly, bearing the follow-
ing yvear. As from two to four suck-
ers sprout from each old root, in the
course of a few years unless some
have been removed, thede will be
three to four times as many plants
on the ground as were originally plant-
ed. !
* The original settings of a field are
generally suckers or slips, although
the crowns or taps to pineapples are
sometimes used. Slips are small
plants that sprout from the fruit stalk
around the base of the pineapple.
When the apple is picked they are’left |
to grow and be planted later in the|
sommer or fall, two or three hein;:l
the average number of them to a
pineapple. The new plants are set
out in squares 20 inches apart and
carefully “scuffled” or cultivated with
hand eunltivators for a year. Each
summer and fall they are fertilized.
The first crop comes two years
from the time of planting and should
average from 250 to 300 crates per
acre. The harvesting season com-
mences in_ June and lasts for about
six weeks. Each “pinery” has its!
packing house in which the c¢rate ma-
terial is sfored, the ecrates made and
the apples, brought there in wheel-|
barrows, tram-cars or wagons, are
packed. Of course, different growers
have different ideas of what width
of beds is best, but generally 18 or
20 rows are planted before a “trail”
or path is left.  The beds may be as
long as the land is suitable for. To

; “'i““‘."jpit-k the fruit, one man called a picker
tested beyond their place|g “hreaker” walks through the beds

lengthwise and tosses the apples to a
“roller™ in the path, who wheels them !
to the packing house. and places
them carefully in a “bin™ or table with
=ix inch sides built about waist high,
where they can be sized, wrapped and
placed in a erate. The standard sizes
are 8. 24, 30, 36, 42 and 48, i
Like other fruits, there are a num-
her of° varieties,” the more- common
being Smooth Cayenne,  Abbaka, |
Queen, Porto Rico and Red- Spanish. |
The Ilatter are in universal use, hav-
ing been found to give the ‘hest sat- !
isfaction for all purposes. Taking it
all in all, the pineapple business i= a
very interesting as ‘well a8 profitable
industry in this great foed-producing |
world of ours. and only too few peo-
ple know the process of its culture, |
so different from northern farming.
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Florida Agriculturist
Magazine Clubbing Offers

FOR THE SEASON

OF 1905

Our Magazine List

Regular Price.
FLORIDA AGRICULTURIST,
$2.00, (W), and SUCCESS
MAGAZINE, (B
Must be included 1

CLA A

Leslie’s Monthly Magazine, (M)

Harper's Razar, (M) . . . . .

The Cosmopolitan Magazine, (M)

Good Housekeeping, (M) .

Pearson's Magazine, (M)

The Twentieth Century Home (M)

The American Boy, (M)

The American Inve: tor, (S-M)

The Sunset Magazine, (M)

The Technical World, (M)

The Bookkeeper and Business
Man’s Magazine (M, $1.00),
with **Business Short Cuts"” (50¢)

The Ladies’ World (M, soc), with
**Entertainments for all Seasons™’
(oB) .- e oS e

The lloliday Magazine for Chil-
dren (50c, M), with
Games and P uties’’ (soc) .

CLASS B

The Review of Reviews, (M)
The World’'s Work, (M)

Outing, (M) . . A T
The Booklovers Magazine. (M) .
The Independent, (W) . . .

SPECIAL MAGAZINES
The Outlook, (nezer, W) . 83.00
Twelve magazine numbersand forty

weeklies per annum. New subserip-
tions only accepted at our price.

$1.

1] orders.

852883838883

‘““Home

$2.50
3.00
3.00
3.00
2 00

Country Life in America, (M) .

Including three annual double num-
bers: The ‘‘Gardening Number,”
the ‘“‘Housebuilding Number,” and
the “Christmas Annual.”

Harper’'s Magazine. (M) . . .

The Leading General Magazine of
the World.

Harper's Weekly, (W) . . .

An illustrated weekly of wide influ-
ence.

4.00

North American Review, (zeze, M)  5.00
New subseriptions only accepted at
our prices.

NOTE—(M) Monthly.
(W) Weekly.

The Success Atlas and Gazetteer

This is a valuable Traveling Atlas of nearly
600 pages, exquisitely printed, bound in silk
clpth. and containing a most unique and con-
venient reference index to the 40,000 towns
mapped. Regalar price $1.00. It may be

(S-M) Semi-Monthly.

ordered with any of the Success eombinations |
by adding only £.25 to the combination price. |

NOthC may be sent to the same or differ-
ent addresses as desired. Subscriptions will
commence with the number requested when-
ever possible to furnish copies; otherwise with
issues of the month following that in which
the subseription is received.

Responsibility to Subscribers

We cannot. of course, gnarantee the sol-
veney or continued publieation of any period-
ical for which we accept subseriptions Our
responsibility to onr subseribers ceases when
we have entered and paid for their subserip-
tions to the jeriodieals ordered.

Magazines ordered by subseribers |

l

|

Our Club Prices

For annual subscriptions in all cases.

Florida Agriculturist and Success
With Class A

Florida [ with any 1 of Class A, . $2.50
Agricul- | with any 2 of Ciass A,

turist & | with any 3 of Class A,

Success \with any 4 af Class A, .

Florida Agriculturist and Succcss
With Class B

with Review of Reviews, $3.50
with The Independent, . 3.50
with any 2 of Class B, . 5.00
with any 3 of Class B, 6.50
with any 4 of Class B, . 8.00

Florida Agriculturist and Success
With Classes A and B

with 1 of A and 1 of B,
with 20of A and 1 of B,
with 1 of A and 2 of B,
with 2 of A. 2 of B,

Special M gazines
(with Success, . . . $4.25
with Success and 1 of A,
with Success and 2 of A,
with Success and 1 of B,
with Success and 2 of B,
with Success and Out-
look, (mew) . . .
with Success and Har-
per’'s Magazine
with Success and North
L Am. Review, (ne)

Florida
Agricul-
turist &
Success

Florida
Agricul-
turist &
Success

$4.00
4.50
5.50
6.00

Florida
Agricul-
turi

and
Country
Life in
America

525

7.25

6.25

7.50

[ with Success, -

with Success and 1 of A,

with Successfand 2 of A,

with Success and 1 of B,

with Success and 2 of B,

with Success and Har-
per's Magazine

with Success and Coun-
try Life gy oMy

with Success and North

L Am Review, (new)

(with Success, .
with Success and 1 of A,
with Success and 2 «f A.
with Success and 1 of B,
with Success and 2 of B,
< with Success and Out-
look, (new)
withgSuccess and North
Am. Review, (new)
with Success and Coun
try Life, . ,

Florida
Agricul-
turist
and
Harper’s
Maga-
Zine or

Weekly t

cwith Success and 1 of A,
with Success and 2 of A,
with Success and 1 of B,
with Success and 2 of B,
with Success and Out-
look, (new) -
with Success and H-r,
per’s Magazine
with Success and Coun-
L try Life,

Florida
Agricul-
turist
and
North
Ameri-
can
Review

8.75

7.75

E. 0. PAINTER PUBLISHING CO.

Jacksonville, Florida




